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Foes of Smoking 
Want to Snuff Out 
Ads for Cigarettes 


■Their Movement Has Picked Up Steam 
Since N.J ’ Jury's. Recent Liability Verdict 


1 - 7 ) fly Melissa Turner 
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The billboard depict* i. long- 
legged, swimauit-clad women lolling 
under t cryital-clear waterfall No 
cigarette package. No cigarette No 
smoke. Only the slogan. "The Refre¬ 
shen.'.' and a brilliant green Salem 
logo 

RJR Nabisc o Ine.'s new visual 
campaign torus menthol cigarette 
may assuage consumers growing 
fears of the dangers of smoking with 
symbols of vigor and vitality. 

That's why anti-smoking activ¬ 
ists. including some in Congress, 
would like to take billboards like 
that dowa They Believe that a re¬ 
cent Ne* Jersey jury's verdict find¬ 
ing a cigarette manufacturer par- 
Hally liable in the death of a lung- 
cancer victim revives proapacta for 
lagitlatioo aimed at further regulat¬ 
ing the cigarette industry. 

"The jury’s decision represent* 
a significant and long-overdue 
breakthrough." said flap. Henry a. 
Waimtn (D-Caltf.) when the New 
Jersey verdict was announced. Wax- 
man is chairman of the House sub¬ 
committee on Health and the Envi¬ 
ronment.. which has scheduled 
hearings this month on proposed 
federal regulation of the sale and 
promotion of tobacco. 

"Thla crack in the tobacc o in¬ 
dustry* liability armor wilT have 
implication* far beyond the specif¬ 
ics of this case.' he said. 


The bills pending in Congress 
wouM have wide-ranging results, 
from eliminating the tax deductibil- 
. ity of cigarette advertising to re¬ 
stricting smoking on all commercial 
airline flight!, as well at adding ad¬ 
diction warnings on cigarette-^HdF 
paging. 

But one bill, put forth by Rap. 
Mike Synar <D-Okl*.), has received 
the most attention and debate unbe 
it* introduction two years ago. Sy¬ 
nar wants to prohibit all cigarette 
advertising Congrats banned ciga¬ 
rette advertising on radio and ttle- 
vuion in 1P7Q. and. sine# then, 
many newspapers, including Tha 
New York Timet, have rejected cig- 
5 aretteeds. 

But now Synar. backed by many 
anO-smoking group*, want* the ads 
out of maiatmes. newspapers and 
sports stadiums, and oft race cart 
and billboard* Hit bill has gained 
support with each succeeding ses¬ 
sion in Congress, and now hat at 
least 30 sponsor*. 

Evan a conservative politician ' 
from tha tobacco state of South Car¬ 
oling, San, Strom Thurmond, has 
said ha would have no objections to 
a ban on cigarette advertising - if 
it war* coupled with a ban on alco¬ 
hol advertising 

A cigarette advertising bin 
would inset more than tebaeco 
companies. They spent S634 million 
on advertising last year, with virtu¬ 
ally alt going to magatinet and out¬ 


door advertising on a worst-cue 
basis i ban could cut profit* of 
tome magatme end outdoor adver¬ 
tising firms by 4 percent to 8 per¬ 
cent. according to Diana K Temple, 
tobacco analyst unh Salomon 
Brothers 1 tnc 

Ban advocates srgu* that alt ad¬ 
vertising should be eliminated be- ^ ■ 
cauja^ it induces youngst'ers to 
smoke, rather than propels tmoktrs 
to switch brands as the cigarette 
companies argue 

Mthough tha cigarette compa- ■ 
mes ara fighting proposed bills m 
the House and Senate, it > pot cleat, 
that an advertising ban would hurt 

• them 

* . A number of industry analyst* 
believe a ban would.allow the two 
largest cigarette makers - Philip 
Morris and .RJR — to' save Si 3 bil¬ 
lion to $2 billion a year between 
them, and that their sales would 

, only be marginally affected. 

, And two Clemion University ■ 
economist* suggest an ad ban would 
bfe a small'bpnaiu* for the industry. 

In an. extensive study, they found 
•that after ads were banned from ra¬ 
dio and (division in 1970,-cigarette 
company profit! increased. 

In their study, '"Plneasing the 
Political System The Cigarette Ad¬ 
vertising Bin,” Mark L Mitchell 
and J. Harold Robbina found that 
the ban burned profits because it 
^lessened entry to the induatry, 

° hence competition, and made the 
fairness Doctrine — requiring sta¬ 
tions to carry anli-smoking mea- 
sages as well t$ cig*ttu«.*di - in¬ 
operable. ' 

An ad ban would make it almost 
impossible for an existing braod to 
take jwey market ahare from •noth-” 
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Construction worker Andrew J< Freeman cits on a MARTA train 
near a Marlbore advertisement. Foee wenid limit. If n* kam 
such promotions, and Ubacco firms are fighting their effort#* 


f ' Ads _ _ 

b'nnn Pane ID 

pr. ana it ouid bo an ilmost vneup 
mountibie barrier to entering me 
cigarette rn^rk^c. <av$ l.arry C 
White, author of 'The Merchants of 
Death, 1 ' an unnunplnnetitary look at 
the tobacco industrv 

As a’resuil. the current brands 
-would be t>o?en into their market 
shares for the fur*>>erabIo future 
ht 1 suggests 

• ‘If there were nn advertisments’ 
how* would consumers have ever 
found out about low -tar and tow-mc* 
ottne cigarettes’^ asks David Fi* 
she!, the chief spokesmen for IU. 
Reynolds Tobacco to Advertising 
is the primary way consumer* Z9\ 
information about products." 

Of course, a ban would make it 
diMcult for RJK to launch its much* 
ballyhooed smokeless enjarette in 
test markets later inis year RJR is 
banking on its revolutionary new 
product to help w close the gap on 
its longtime rival, Rhihp Morns, 
which control* 38 percent’ of the 
r L\S. tobacco market RJR h»« 33 
percent. 


teenagers, who presumab'y repre* 
sent the future of the industry 
more than current adult smokers 

How. young smokers arc fttlu- 
enced by advertising was at issue in 
the New Jersey case The jury in' 
Newark found that ad* run'bt Lig* 
Sett Inc in the )960s mh as one 
headed Just What the doctor Or¬ 
dered. contained an express war 
ranty of the safety of l.iggrtt s t hes* 
terfleld and L4M brands the 
brands cancer victim Rose Cipol* 
lone sunM to smoke at 16 

ro companies’ position from adver¬ 
tising companies and the ACUT* 

Even Waxman, perhaps the to¬ 
bacco companies greatest antago¬ 
nist tn Congress. said list week that 
his heannga starting July 29 are de¬ 
signed to build support for legisla* 

, uon in the lOisl Congress starting 
in January. 

White many analysts believe an 
excise ux hike is one of the most 
iikeiy pieces of legislation to pasa 
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$333 90 million 

62% 

Outdoor idvofttatnfl 


234% 

N*wsoic*i 

427.02- mithOfT 

4 4% . 

L6Ct! 

$6.54 million 

0.1% 

Notwdflit radio 

$156 miiaoft 

0.3% _ 

Network toioviaion _ 

$1.17 million 

00% 

Cab** rurworv* 

$431,000 

0 1% 

fftti 

$634.36 million 

2 1% __ 
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•txv year. uther> anagree The to¬ 
bacco companies have oecome par 
ucuiary.abte at mobihnnt their 
ronsttiuency. ?ug*esls Ro\ Burn 
analyst with Kidder. Peabody 
Philip Morris, for example 
launened a cnultimiliion dollar ad¬ 
vertising .campaign last week i-api- 
tlliaing on finding* of a company- 
sponsored Hoper Organization (Kill 
The first ads. placed iast week m !9 
dallv newsoaper* across the cuun- 

t 

trv earned the headline $! Tril 
lion M Too Much F/nanciui Power 
lo Uriore ’ 


The figure reflects ihe com¬ 
bined household income of (he 55.8 
million American smokers 
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Mil lions si flmjd is perjrW. " 
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